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Delivered net income of $41 million and earnings per share of $0.30

Achieved strong revenue growth of 17.2% primarily due to:
— Gross dollar volume growth (13.8% to 532 billion)
- Increase in processed transactions (17.4% to 4.4 billion)

- Restructured cross-border pricing (implemented April 2006)
Contributed $14.5 million in cash to the MasterCard Foundation
Improved operating margin to 5.5% from (13.7%) in 2005

Maintained already solid financial position - $2.5 billion of cash, cash
equivalents and available-for-sale securities at year-end
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Largest U.S. listed IPO in 2006

Transformed governance structure - new Board of Directors with global
representation

Celebrated 40th anniversary and successfully launched new corporate
brand

Established The MasterCard Foundation

Made great progress with PayPass initiative

Maestro announced as Belgium’s national debit brand
Launched World Elite product and won Sam’s Club acceptance

Achieved full-year GDV of almost $2 trillion and card growth of 12.3%
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($ in Millions, except percentages and per share data)

*See Appendix A for a GAAP reconciliation of special items for the three and twelve months ended December 31, 2005 and 2006

NM = Not meaningful
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Note: Figures may not sum due to rounding 5
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4th Quarter Revenue - Assessments MasterCard

Worldwide

Net assessments down $12 or
6.4%

Gross assessments increased
$53 or 12.4% over 2005. Key
drivers include:

- GDV increases

— Restructured pricing,
primarily $33 reclassification
to operations fees (offsets
gross assessments)

Net assessments as a % of gross
assessments declined due to an

increase in incentives primarily

from:

-~ New and renewed customer
and merchant agreements
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4t Quarter Revenue - Operations Fees MasterCard
($ in Millions)
e Net operations fees up $135 or
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4th Quarter Operating Expenses
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e Total operating expenses
decreased 2.6% to $793:

— Adjusted for special
items, increased 0.5%

e Charitable contributions
increased due to $14.5 cash
contribution to the
MasterCard Foundation

e G&A increased 6.4% to $399:

— Driven by increases in
professional fees and
personnel costs

e As expected, advertising and
market development
decreased 8.5% to $353:

— Primarily due to focus on
World Cup soccer events
which concluded early in
3Q06
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Generated $650 million in cash flow from operations during 2006
Cash, cash equivalents and available-for-sale securities of $2.5 billion
Stockholders’ equity at $2.4 billion

Accounts receivable increased $104 million primarily due to:
— Pricing recalibration in Europe
— Higher volume and assessments on cards

Accounts payable increased $94 million due to timing of payments principally
related to advertising and amounts due to customers and merchants under
incentive agreements

Accrued expenses increased $86 million primarily due to higher customer
incentives driven by new contracts in 2006

Obligations under the U.S. Merchant Lawsuit and other litigation settlements
decreased $128 million due to:

— $195 million in payments of litigation settlements

— Offset by $67 million in accruals and interest accretion
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FY 2006
Grow revenue 13.2%

Continued margin improvement* | 2.9 ppt improvement
versus 2005

Deliver net income growth* 44.2 %
Return on equity, excluding IPO 30.9%
proceeds

*See Appendix A for a GAAP reconciliation of special items for the three and twelve months ended December 31, 2005 and 2006 11
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